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The title research of “Study of Causal Factors Affecting the Performance of Ceramic

Product Exporters in the Central Region of Thailand”. The objectives of this research were to

study the performance of ceramic product exporters in the central region of Thailand; differentiate

the companies and study the causal factors which affect the operation of ceramic product

exporters in the central region of Thailand.

The instruments used to collect the data in this research were questionnaires and

interviews. The Simple Random Sampling was used to survey the data by sending the post,

electronic mail and by hand. The statistics used to analyze the data were frequency, percentage,

mean, and standard deviation. The statistics referred were One-Way ANOVA, Correlation

Analysis and Multiple Regression Analysis.



AY

The findings from questionnaires indicated that the information of different companies
were not overall different through the performance of ceramic product exporters in the central
region of Thailand, except the entrepreneur who had the different duration of business operation
would have the different performance of ceramic product exporters in the central region of
Thailand at the significantly statistic level of 0.05, in regard to finance and customer. The
entrepreneur who had the different numbers of employee had the different performance of
ceramic product exporters in the central region of Thailand at the significantly statistic level of
0.05, in regard to learning and growth. Internal factors had affected the performance of ceramic
product exporters in the central region of Thailand, in regard to strategy, style and shared value.
External factors had affected the performance of ceramic product exporters in the central region
of Thailand, in regard to bargaining power of supplier, threat of substitute products or service and
intensity of the rivalry within the industry.

The findings from interviews indicated that every business had the strategic operation.
When it faced various problems which affected the business operation, small business would be
consolidated at the business owner, large business would be decentralized by the Board to the
responsible managers, new coming industry business would not affect the existing business
operation. Raw material suppliers had negotiation power when company purchased a small
number of raw materials. The industrial competition encouraged the company to develop the
product quality. The financial performance of the past year was overall better. Most of the
company’s customers were the existing group. Besides, the company had increased the

technology development for business operation.



